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DEMOGRAPHICS

GENDER

£ a2
v S

Male 49% Female 49%
EDUCATION
—_ PhD
4%

4-year (BA, BS)

College Degree

41%

Some College

1%
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-

NANY

Other 2%

Includes non-bianary, gender fluid

and transmasculine

Graduate
Degree or
Higher

40%

Associate
Degree

3%

Up to High School
Graduate / GED

4%

AGE
<21 2%
21-25 6%
26-35 23%
36-45 31%
46-55 24%
56-65 1%
>65 5%
HOUSEHOLD INCOME 8300000+
19%
/ $200,000-
<$50,000 $299,999
Mo —+ ——14%
7000 199996
12% T 14%
$75,000- $100,000-

$99,000 $149,999
1% J N~ 18%



EMPLOYMENT STATUS & PROFILE

EMPLOYMENT STATUS DECISION MAKING POWER

Within the Organization

Ultimate decision-maker 32%
Decision-maker for key decisions 20%
Play a significant role in many decisions 21%
. - o,
Self-Employed Have a hand in some decisions 18 /o
Employed or Freelancer Student Not Employed 90/
Not in a decision-making position
70% 21% 5% 4% °

COMPANY SIZE (# OF EMPLOYEES) PURCHASING POWER AT WORK

None $100,000+
Large Business (1000+) 25% 21% \ / 32%
Medium Business (250+ / <1000) 10% Under $50,000-
$1,000 $99,999
Small Business (10+ / <250) 36% 8% — 7%
Self Employed / Micro Business (<10) 29% $1,000- $10,000-
$9,999 / \ $49,999
18% 14%

()
33 A) of Participating Organizations Identify as a Startup
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BUSINESS GOALS AND RESPONSIBILITIES

WHAT ATTENDEES WANT TO ACCOMPLISH AT SXSW

Find New Network and Learn Discover
Sources of Build Something Emerging Enhance my Socialize /
Inspiration Connections New Trends Career Have Fun

48% 47% 45% 42% 38% 34%

TOP 5 WORK RESPONSIBILITIES

Chief/
Executive Leadership Sales / Marketing

24% 10% 7%

Creative Development
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Promote my

Business,
Product or Reach a New Showcase
Personal Brand Audience my Work

31% 25% 25%

Producer Communications / PR

6% 5%



TOP INDUSTRIES & ROLES

TOP 15 PARTICIPATING INDUSTRIES

Computer Computer Consumer Digital Event
Services Technology Goods Design Entertainment Education Services Film / Television
Financial Marketing /
Services Government Health Advertising Music Non-profit Press / Media

TOP 10 PARTICIPATING ATTENDEE ROLES

In Descending Order

» Director =« Lead

e 2 J. A

B8 il
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» Founder/ Co-Founder = Owner/ Co-Owner

» C-Level = Senior/ Vice

1 6

2 7

3. Manager 8. Producer
4 9

5

= Staff: Non-Management 10- Freelancer / Independent Contractor




ATTENDEES BY U.S. REGION

New England ___/
(ME,NH, VT, MA,RI,CT)

3%

Pacific
(AK, WA, OR, CA, HI)
0,
22%
West North Central
(MN, IA, MO, ND, SD, NE, KS )

Mid-Atlantic
(] (NY,NJ,PA)
1%
Mountain East North Central 160/
(MT, D, WY, CO, NM, AZ, UT, NV) (OH, IN, IL, MI, W) ()
0, 0,
3% 6%
East South
Central ]
West South Central (KY, TN, AL, MS) 7  South Atlantic

(AR, LA, OK, TX) (DE, MD, DG, VA, WV, NC, SC, GA, FL)

2%

38% 9%

OF TOTAL ATTENDEES Minar Outhimg alands
WERE FROM THE U.S. <1%
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ATTENDEES WORLDWIDE

TOP 20 LOCATIONS OUTSIDE OF THE U.S.

Canada

Mexico

OF TOTAL
ATTENDEES WERE
FROM 95 COUNTRIES
OUTSIDE OF THE U.S.
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Sweden

Norway
Denmark \
Netherlands

\ Germany

Ireland /

/ Czechia
United

Kingdom / \ S e
France

Belgium

T

Brazil

Japan

United Arab Emirates
Republic of Korea

Taiwan

Australia

New Zealand




